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Our Aim

| am very, very proud of the students
and staff of University College

Northampton.

It is you, after all, who have
demonstrated the desire to push
back the boundaries of excellence
and made this university college a
welcoming, vital and vibrant place
to learn, to teach, to research and

to live.

You have marked us out as a
university college with a quality

reputation and a confident identity.

Now it is imperative that we
establish and enforce the ways in
which  our visual identity s

communicated to the world at large.

This document, commissioned by
Corporate Affairs & Marketing and
endorsed by myself, reflects our
determination to apply a cohesive

visual identity for UCN at all times.

Qur attitudes may be flexible but
this corporate identity reinforces our
values and quality standards and
remain

must, from now on,

jealously guarded.

We are each and every one of us
guardians of the UCN identity and |
osk you to adhere to the principles
for the use and control of the UCN
basic identity elements in all

outlined applications.

Internally | totally support
devolution and academic diversity
but externally, unity is the key, and
whatever unifies us can only work

for the good of the UCN.

Dr S. Martin Gaskell

Rector
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Protecting our image

The image of University College
Northampton (UCN) should be
closely protected at all times. The
overall image of UCN will be
greatly enhanced when we
consistently produce publications,
letters, advertisements, course
information and many other
documents in print and electronic

format, to a very high standard.

The Office of Corporate Affairs
& Marketing are the ‘Guardians’
of the UCN corporate identity.
Please help us to enhance
the UCN identity by always
producing literature and other
communications that meet the
guidelines set out in the ‘Corporate

Identity Manual’.

The guideline’s contents have been
produced in process colours
(CMYK) throughout for economy of
scale and are intended to be visual
references for design and layout
rather than technical production

specifications.

Please contact the Office of

Corporate Affairs & Marketing

at any time should you require

assistance.

Gerald Bowers
Director of Corporate Affairs

& Marketing
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1.0 THE LOGO

The logo is the most important branding tool that we have at our disposal. It has
the unenviable job of summing up what we are all about. As such it should be
treated with the care and respect that it deserves and the following guidelines

will ensure that this is always the case.

MINIMUM CLEAR SPACE

One of the most common issues with brand reinforcement is allowing the logo
1he'sp0ce that it requires to do what it is designed to do. For example, we
recommend that there should be, wherever possible and practical, a Minimum
Clear Space surrounding the logo. This exclusion zone has been determined
to ensure that the symbol and logotype do not conflict with the surrounding
elements in any way.

Wherever possible, nothing should encroach into the grey area, and absolutely

nothing enter the white area.

' University College
[ NQRTHAMPTON

The field has been determined by the proportions indicated here and we suggest
it should be observed at all times although, in reality, there will be extreme cases

where lack of space may dictate that this area has to be reduced.
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1.1 LOGO APPLICATION

MONO LOGO

Three versions of the logo can be wused for black and white, or

monochrome, purposes:

SOLID BLACK
University College
NORTHAMPTON

MINIMUM LOGO SIZE

The minimum size that the logo appears in any application is really
governed by how much space is available for display, but the following guide and
a little common sense should ensure that the logo has the presence that it needs.
Below (a) is the logo as it appears on the business card layout at its

suggested smallest usable size.

University College b University Collcge
(a) E NORTHAMPTON (b) E NORTHAMPTON

When applied to promotional merchandising, however, there may be exceptional
circumstances which dictate that the logo and logotype need to appear smaller
than they usually would in which case o minimum size of 5mm x 25mm should be

adhered to as closely as possible (b).

NB.Under no circumstances should the logo be re-created

THREE COLOUR / 4 COLOUR PROCESS

University College
NORTHAMPTON

TWO COLOUR / 4 COLOUR PROCESS

University College
NORTHAMPTON
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NORTHAMPTON

NORTHAMPTON
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TYPEFACES

The primary type faces that are used in the University College Northampton logo

are Berkeley Old Style Black and Black Italic.

The following example shows the relationship between the Upper and Lower case

“University College” line and the Upper case “Northampton” line.

Berkeley Old Style Black Italic
University College

BERKELEY OLD STYLE BILACK

NORTHAMPTON

These typefaces should be used for the logo only. For text usage see page 1.3.

University College
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1.3 SECONDARY TYPOGRAPHY

Typography plays a very important role in reinforcing the identity of any “brand”
Futura Book
be it a product, a service or, as in the case of University College Northampton,

For use in body copy and text in all external printed matter. Standard text point
a recognised institution. Typography, particularly body copy, should be set in

size should appear at a minimum *8pt with 20pt leading. Text should be set
such a way that it not only presents a neat and logical text but also is pleasant

with +20 kerning. Text should be set ranged left in all cases.
to look at and easy to read. There are almost as many reasons for choosing or

avoiding a particular typeface as there are typefaces available and this is why

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
123567890&!12~@L£%% ™ *()_ -+ =

*in extreme cases where space is an issue the point size and leading may be reduced to accommodate. eg. this note is set at 7pt.

we have chosen a classic face for use in all of our printed matter.

TYPEFACES

Body copy can be either ranged left or justified but the format of the columns
The Futura family of fonts has been around since 1932 and their versatility and

should only be set as one of three versions: a) Single column, as used in this
clarity of cut have earned them the status as a classic font. For simplicity of style

document. b)Double column. ¢} Triple column.
we have selected only two weights FUTURA BOOK and BOLD. With the following

guideline on use, we hope to create a stylish and memorable identity that will

serve the UCN well into the 21st century.

Futura Bold

For use in headlines, titles and sub headings all of which should only be set in
upper case. Type size to suit. Minimum letter height should be no less than 12pt

and always be letterspaced +51 kerning and a minimum of 20pt leading.

ABCDEFGHIJKLMNOPQRST
UVWXYZ1234567890

This example alphabet is set in 19pt on 20pt leading.

a)

Typography plays a very imporlani roll in reinlorcing Ihe idenlify o! any “brand”

be il a producl, a service or, as in Ihe case of the Universily College of

Northamplon, a recognised inslilufion

Typography, particularly body copy,

should be sel in such a way (hal il nol only presenls a neal and logical lex! bu)

also is pleasani 1o look al and easy lo read. There are almos! as many reasons

for choosing or avoiding a particular lypeface as ihere are Iypelaces available

and this is why we have chosen a classic lace lor use in all of our prinled maller.

Typography plays a very imporlani roll
in reinforcing Ihe idenlily of any “brand”
be il a producl, a service or, as in the
case ol lhe Universily College ol
Norlhamplon, a recognised inslilulion
Typography, parlicularly body copy.
should be sef in such a way that il nol

only presenls a neal and logical lex! bul

<)

also is pleasanl 1o look al and easy lo
read. There are almosl as many reasons
lor choosing or avoiding a parficular
lypeface as Ihere are iypefaces ovailable
and Ihis is why we have chosen a classic
face for use in all of our printed matler

Typography plays a very imporianl roll in

reinforcing the idenlily of any “brand” be

Typography plays a very imporlanl
rall in reinforcing the idenlily of any
“brand” be il a producl, a service or,
as In lhe case ol Ihe Universily
College of Norlhamplon, a
recognised inshilulion. Typography,
parlicularly body copy, should be sel

in such @ way thal ii nol only

il a producl, o service or, as in lhe
case of the Universily College of
Norlhamplon, a recognised inslilulion
Typagraphy, parlicularly body copy,
should be sel in such a way thal il no)
only presenls a neal and logical lex! but
also is pleasan! lo look al and easy lo

read, There are almosl as many reasons

presenls a neal and logical lex) bul
also is pleasan! Io look al and easy
Jo read. There are almosl as many
reasons lor choosing or avoiding a
parlicular typelace as lhere are
lypefaces available and this is why
we have chosen a classic lace lor use

in all of our prinled maller
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1.4 COLOUR PALETTE

This section deals with the PANTONE® colour references used in the UCN logo.
To ensure that the correct colour references are used at all times please follow

the guidelines for special colour and four colour process separations.
PANTONE COLOUR

PANTONE® is the recognised industry standard colour referencing guide for the
reprographics and printing industry. The following are the PANTONE® reference

numbers for the UCN logo.

° o °

: : THREE COLOUR

:
® University College
NORTHAMPTON
o ?

: TWO COLOUR

/
© University College
NORTHAMPTON

PANTONE 327

PROCESS COLOUR SEPARATIONS

Process separated colours are used in four colour process printing and are
mixed to match as closely as possible to the PANTONE® colour palette using

four basic inks: Cyan Magenta Black

c 100% c 0%
@ M 56% @ M 0%
Y 0% Y 0%
K 18% PROCESS BLACK K 100%
PANTONE 294
100%
a7%
15%

PANTONE 327

TINTS

Tints of the above colours may be used for graphic effect (eg. the graphic wave

panel at the top of this page) but should be used at a minimum of 30%.
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2.STATIONERY
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Possibly the most important printed matter that the University College will

produce is its stationery suite as this carries the highest

value of all. With this in mind, layout and the best use of space is paramount.

This is also a prime example of the use of the

(as outlined in section 1.0).

"opportunities to see

“minimum clear space” principle
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allowing a 110mm margin around the logo but,

The Letterhead and Compliment Slip follow the minimum clear space rule
as mentioned earlier (1.1) the
space available on the Business Card is considerably less but it has to carry a

similar amount of information. Therefore this is one of those rare occasions the

rule has to be bent slightly to make the layout practical and in keeping with the

overall style suggested.
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STATIONERY SHOWN AT APPROXIMATELY HALF SIZE.
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2.1 LETTERHEAD TYPING GUIDE

Director Gerald Bowers MBA MCIM FRSA

OFFICE
of
CORPORATE AFFAIRS & MARKETING

University College
NORTHAMPTON

All Staff

University College Northampton
Park Campus

Boughton Green Road
Northampton

East Midlands

NN2 7AL

1 November 2000

Dear All

UCN - PROTECTING OUR IMAGE

guidelines set out in the ‘Corporate Identity Manual’.

Yours sincerely

Gerald Bowers
Director of Corporate Affairs & Marketing

A CHARITY PROVIDING UNDERGRADUATE & POSTGRADUATE DEGREES & DirLomas

Avenue Campus
St George's Avenue
Northampton NN2 6)D

Tel: 01604 735500
Fax: 01604 716502

‘WEB SITE:
http://www.northampton ac.uk

The image of University College Northampton (UCN) should be closely protected at all times. The overall
image of UCN will be greatly enhanced when we consistently produce publications, letters, advertisements,
course information and many other documents in print and electronic format, to a very high standard.

The Office of Corporate Affairs & Marketing are the ‘Guardians’ of the UCN corporate identity. Please help
us to enhance the UCN identity by always producing literature and other communications that meet the
The guideline’s contents have been produced in process colours [CMYK] throughout for economy of scale

and are intended to be visual references for design and layout rather than technical production specifications.

Please contact the Office of Corporate Affairs & Marketing at any time should you require assistance.

RECTOR
Dr S Martin Gaskell MA PHD FRHISTS

Illustrated here is a typical letter typed to the suggested grid system. In order to
achieve a consistent visual image throughout the UCN, these specifications

should always be adhered to.

The presentation of this layout illustrates an average letter typed within a specific
grid system. This grid system has been established by applying international
standards and specifications to an A4 sheet. To the left, the typing margin is
25mm, with o maximum line length of 172mm, leaving a right hand margin of
10mm. All typing should be set in 11pt Times New Roman, with a leading/line
spacing of 1pt extra (ie: 12pt) and justified to the left. The addressee name and
address aligns with the top of the printed UCN address to the right of the sheet.
This should start on line 8 from the top of the page. The date should be one line

space below the address, as shown.

The main body of the letter should start below the first fold {which is positioned
100mm from the top trim) on line 24 from the top of the page. If a subject title
to the letter is required this should be set in caps only, with one line space above

and below. One line space should be left between paragraphs.

The letter should be folded into three with the first fold on the printed fold mark
100mm from the top. A second fold allows the letter to be folded into a “z”
format. You will note that the first fold is larger than the remaining two,

allowing the recipient to extract the letter from a standard DL envelope.

Typing should not extend lower than line 60 from the top of the page allowing

space for the signature line ot the bottom of the page.

University College
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3.0 MARKETING & PROMOTIONAL LITERATURE

For marketing purposes we suggest that the minimal approach, allowing much Below is an example showing a typical layout of a front cover and a single page

more scope for strong visual images, will be far more effective in creating taken from an actual publication produced for University College Northampton.

external interest in the UCN and its courses.

University College
NORTHAMPTON
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4.0 BORDER STYLE & LAYOUT

Advertising is one of the most visible expressions of our identity and it is
therefore most important that it reflects and communicates fully the image and

spirit of University College Northampton.

Outlined in this section are the guidlines and specifications encompassing
a broad range of printed advertising applications and it is of the utmost
importance that these be followed as closely as possible to achieve a consistent

expression of identity across all applications.

EG.1T A4 & SMALLER

All A4 page advertisements, and smaller, should be designed to work within a
solid black border encapsulating all of the elements of the advertisment.
This ensures that all advertisements will appear as non-bleed pages which is not
only a simple but stylish format but also generally more cost effective from «
print point of view. It also provides less margin for error when enforcing the
“minimum clear space” arround the logo as the constraints of the available area

are clearly defined.

However, as we have mentioned before, there will be occasions when the
constraint of the advertising space will mean that the logo cannot have the
minimum clear space around all edges (see example opposite) as this would

mean reducing it in size which is a less desirable option.

Clearly these guidelines have been devised to help in the production of «a
cohesive, UCN branded style and are not intended as a means of stifling
creativity and so the actual content of the advertisement will be particular to

the subject.

cLose ENOUGH

FORCLOSE
FRIENDS,

FAR ENOUGH AWAY FROM DISTANT RELATIVES

It's tough isn't itl

You want away from home but
you don’t want to leave the
support network behind. After
all, your friends and your
immediate family are still
central to your life.

Relax.

University College
Northampton, with over 100
different degree and diploma
courses is conveniently situated
at the major arteries of
communication so the vital
lifeblood of support you may
need can still flow freely.

admissions@northampton.ac.uk

www.northampton.ac.uk

Sl UG HEEEUEHUEUUNUEESEHNHUEHEHVEUEEUREHEUJdUSESRUENMERULEERGQURLEGUE BT

On the other hand, if you
want fo swerve round a
ancient aunt or two, no
problem. Northamptonshire
is a very big county.

Please call us for further details.
Advice Line: 0800 358 2232
Offer Line: 01604 735500

Campus Tours daily at
11am,Tpm & 3pm between
17th August and 12th
September 2000

General OPEN DAY
Wednesday 13th September
2000 2-30am - 3pm.

University College
NORTHAMPTON
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5.MERCHANDISING
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5.0 LOGO USE ON MERCHANDISE

Merchandising is an area in which the application of corporate standards should
not really be of paramount importance. Rather more important is the visual

appeal of the item.

Whatever form the merchandising takes, be it a garment or a coffee mug for
example, the main criteria should still be the application of the University

College Northampton logo set within its minimum clearspace (see 1.0}.

University College
NORTHAMPTON
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6.0 SCHOOLS OF THOUGHT

IN THE SHORT TERM

One of the most important aims of this document is to show how, through simple

and logical progression, we can develop a strong and highly marketable brand

University College
NORTHAMPTON

image for the University College Northampton. The first step, as we see it, is to

define the role of the 10 schools within the University College by using the

qualifying or “strap” line SCHOOLS OF THOUGHT. This would then be replaced

with the “school’s” particular title, as shown below.

University College
NORTHAMPTON

ART AND DESIGN

University College
NORTHAMPTON

BEHAVIOURAL STUDIES

University College
NORTHAMPTON

CULTURAL STUDIES

University College
NORTHAMPTON

EDUCALIITION

University College
NORTHAMPTON

FNYIRONMTENTIAIL SCIENCES

University College
NORTHAMPTON

GRADUATE SCHOOL

University College
NORTHAMPTON

HEALTHCARE EDUCATION

University College
NORTHAMPTON

LEATHER TECHNOLOGY

University College
IEORTHAMPTON

TECHNOLOGY AND DESIGN

University College
NORTHAMPTON

SOCIAL STUDIES

SCHOOLS OF THOUGHT

NORTHAM PTON
Business School

UNIVERSITY COLLEGE NORTHAMPTON

University College
NORTHAMPTON



6.1 COLOUR PALETTE

This section deals with the PANTONE® colour references used in the UCN logo.
To ensure that the correct colour references are used at all times please follow

the guidelines for special colour and four colour process separations.
PANTONE COLOUR

PANTONE® is the recognised industry standard colour referencing guide for the
reprographics and printing industry. The following are the PANTONE® reference

numbers for the UCN logo.

@ ? ? ? FOUR COLOUR
P i

University College
NORTHAMPTON

SCHOOLS OF THOUGHT

PANTONE 327 +
|
!

PANTONE 294

o
O

PROCESS BLACK

? ? ? TWO COLOUR
S i

University College
NORTHAMPTON

SCHOOLS OF THOUGHT

©

PANTONE 431

EREEREEEERERREREREREERRRERERER R R NERRERRRRRRRRRRREER

In the event of the logo requiring a strapline,
this should appear in PANTONE® 431 or, in the case of

four colour process, 50% process black.

PROCESS COLOUR SEPARATIONS

Process separated colours are used in four colour process printing and are
mixed to match as closely as possible to the PANTONE® colour palette using

four basic inks: Cyan Magenta Black

c 100% c 0%
@ M 56% @ M 0%
Y 0% Y 0%
K 18% PROCESS BLACK K 10088
PANTONE 294
¢ 100% 1%
M 0% @ 0%
Y 47% 0%
. L PANTONE 431 L

PANTONE 327

TINTS

Tints of the above colours may be used for graphic effect (eg. the graphic wave

panel at the top of this page) but should be used at a minimum of 30%.

University College
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6.2 UCN

IN THE MID TERM

Looking a little further forward the aim is to simplify the brand image even
further by losing the SCHOOLS OF THOUGHT strapline altogether reducing the
UNIVERSITY COLLEGE NORTHAMPTON 1o the acronym that is, already, quoted
internally and externally, UCN. This will create an instantly recognisable and

memorable identity that is both strong in character and practical in use.

EUCN EUCN

EUCN  ZUCN
EUCN =UCN
SUCN EUCN
EUCN  =UCN

ZUCN
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6.3 UCN - ALTERNATIVE COLOUR PALETTE

This section deals with the PANTONE® colour references used in the UCN logo.
To ensure that the correct colour references are used at all times please follow

the guidelines for special colour and four colour process separations.
PANTONE COLOUR

PANTONE® is the recognised industry standard colour referencing guide for the
reprographics and printing industry. The following are the PANTONE® reference

numbers for the UCN logo.

@ FOUR COLOUR

PANTONE 294

PANTONE 327

©

PROCESS BLACK

® }
PANTONE 431 é

GRADUATE SCHOOL

In the event of the logo requiring a strapline,

this should appear in PANTONE® 431 or, in the case of

four colour process, 50% process black.

PROCESS COLOUR SEPARATIONS

Process separated colours are used in four colour process printing and are

mixed to match as closely as possible to the PANTONE® colour palette using

four basic inks: Cyan Magenta

c 100%
(::) M 56%

Y 0%

K 18%
PANTONE 294

c 100%
‘!’P M 0%

Y a7%

K 15%

PANTONE 327

TINTS

Black

©

PROCESS BLACK

®

PANTONE 431

C 0%
M 0%

Y 0%

K 100%
C 11%
M 0%

Y 0%

K 65%

Tints of the above colours may be used for graphic effect (eg. the graphic wave

panel at the top of this page)} but should be used at a minimum of 30%.
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6.4 UNIVERSITY STATUS

IN THE LONG TERM

The ultimate aim of the UCN is to achieve university status. With this new

recognition will come the final destinotion along our evolutionary path.
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COLOUR SWATCHES

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

{ PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

i PANTONE® 294C |

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C

PANTONE® 294C
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COLOUR SWATCHES

PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C : PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C

PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C i PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C

PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C | PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C | PANTONE® 327C PANTONE® 327C | PANTONE® 327C PANTONE® 327C

PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C

PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C | PANTONE® 327C | PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C PANTONE® 327C | PANTONE® 327C i PANTONE® 327C |
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COLOUR SWATCHES

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C

PANTONE® 431C
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